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INTRODUCING APT

GENERAL

FORMAT
230 x 290 - regular issues
200 x 260 - special issue

PAGES
120+

FREQUENCY
March, July, and
October

COVER PRICE

EU €15/ UK £12 / CHF 20
BeNeLux €15 / SEK 195,00
DDK 125

PRINT RUN
10.000

A PASSION THING is a magazine

that tells stories about people from around
the world who are driven by this wonderful
force we call passion. There is a certain energy
in what they do and how they do it. You can
see the sparkle in their eyes and the joy, fulfill-
ment, and clarity when they talk about it.

Edited in Vienna, Austria, APT magazine
focuses on examples, inspiration, sharing and
empowerment. Because this is what we feel
is good, helps us to believe in ourselves, and
turn the future into a bright one. We aim

to inspire other people to find their passion
and turns it into a job—and a lifestyle—that
they truly like.

Sandra Reichl, Founder & Creative Director,
and Karin Novozamsky, Partner & Editor,
curate each issue and lead a team of
contributors located around the world.




WHERE

A PASSION THING magazine is
available in 20+ countries with a
strong focus on Germany, Austria,
Switzerland, Italy, Spain, France,
Portugal, The Netherlands, UK,

New York, L.A. and The Philippines.

On top you'll find the magazine
in independent magazine stores,
concept stores, and handpicked
hotels in the alpine region.
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WHEN & ISSUE TOPICS

NOVEMBER 25

BOOKING DEADLINE

10 October

MATERIAL DEADLINE

14 October

ONSALE
15 November

JULY 26
BOOKING DEADLINE

5 June

MATERIAL DEADLINE

19 June

ONSALE
Mid July

MARCH 26

BOOKING DEADLINE

20 February

MATERIAL DEADLINE

6 March

ONSALE
End of March

ISSUENO. 17

OCTOBER 26
BOOKING DEADLINE

18 September

MATERIAL DEADLINE

2 October

ONSALE
End of October

Issue No. 14, Nov 25
Harvest & Shine

Issue No. 15, Mar 26
Bold & Quiet

Issue No. 16, Special, Jul 26
Focus on Travel

Issue No. 17, Oct 26
Deep & Wide




OUR READERS

READER PROFILE

55%

female

45 %

male

+3,800 €

estimated monthly
income

70%

25-40 years

30%

40-55 years

Our target group is interested,
independent, and well educated.
Slightly more readers are female,
but overall we have a well-balanced
readership when it comes to gender.
Aged 25 to 45, they are looking for
inspiration for their next business
venture, or they want to learn from
the stories of others.

They are well connected, well
informed, and love to share their
findings. No matter if it is a story, a
brand, or a product they read about.

Their main interests are art, design,
photography, hospitality, people,
and human development.




CONTENTS

INTERVIEWS &
PROFILES

The core of our magazine is interviews

with people from different
backgrounds, industries, and
countries, driven by passion
and redefining success.

We celebrate meaningful
conversations through personal
interviews that offer fresh
perspectives on our interviewees.
Our focus centers on exploring
what drives them, how they sustain
a life fueled by their passion, and
how this journey has redefined their
understanding of success.
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CONTENTS

PLACES &
NEIGHBORHOODS

We Dbelieve in the importance of well-designed,
thoughtfully curated places with a soul as they
have the power to transform our perception

of the world and ourselves. We take pride in
introducing such places.

Like a tip from a friend who has
been there.

We highlight bars, shops, restaurants, and
hotels from a neighborhood that make it
unique for the people who live there, and
for those who are considering visiting. The
narrator is always part of this neighborhood
and delivers the stories with a personal note.




CONTENTS

LIFE

A life well-lived tells a thousand stories. But
what does it really need to have a good life?
We introduce ideas, sources, products,
practices and places that support a meaning-
and joyful life.

DESIGN

The aim of making things better lies at
the heart of design. Well-designed objects,
thoughtfully structured processes, and
complexity that reveals itself in sheer
beauty—design is an extraordinary
playground we love to explore.

Come play with us.




RATES & SPECS

Great advertising can be a

great inspiration (which is why
we started a career in advertising
in the first place) and is often a
welcome break between the sto-
ries. We offer different formats
for engaging with our reader-
ship. We are also open to finding
creative solutions for promotions
that are not listed.

all prices excl. VAT

PRINT

ADVERTISING
1/1ad

1/1 ad specified position
2/1ad

2/1 first third

U4

1/1 BRAND FEATURE
1 picture, short text, url

PRODUCT FEATURE
short text (540 char.), url from

EDITORIAL PRODUCTION
concept, artdirection, production
highlighting products

8-10 pages

DIGITAL

NEWSLETTER
Partnership 6 Months

ONONON OGN !

()

€

7.500,-
8.500,-
13.500,-
15.000,-
20.000,-

5.000,-

1.200,-

28.000,-

6.000,-

TECHNICAL SPECS

FORMAT

230 x 290 + 3mm bleed -
regular issues (spring & fall)
200 x 260 + 3mm bleed -
special issue (summer)

All images must be 300dpi
Files must not contain any
non-CMYK elements.

COLOR PROFILE

[SO Coated V2 300% (ECI)
Submit print data as PDF to:
magazine@apassionthing.com



CLASSICAL PRINT ADS

We love advertising for a simple
reason: it gives your brand the
space and freedom to engage
with our audience. Great
advertising can be a source of
inspiration, surprise, or beauty,
and offers a way to see things
differently. We have worked for
brands from all industries, big
and small, and are happy to
assist with your communication
to ensure you get the most out of
your space.

Example:
FLOYD/ROWSE

all prices excl. VAT

13.500 € -
15.000 €

2/1 ad

7.500 € -
8.500 €

I/Tad

Keep rolling!




BRAND FEATURE ,

We open our magazine to
brands that fit our reader’s
interests and know how to
inspire with their products and
content. Apart from classical
advertising we offer a collabora-
tive format: the Brand Feature.
The APT team edits a short text
about the brand, a new release,
or a product, and one brand
image accompanies the copy.
Honest, clear, and to the point.
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PRODUCT FEATURE

PASSION FOR
COLLABORATION

Brand collaborations have
Our product feature writes about emerged as a defining trend in
. the 21st century, reshaping the
your products to share their landscape of marketing and
i i commerce.
genuine stories. Surrounded by SVREDO X SUBANNE KAUFMANN

a tapestry of diverse brands that In the digital age, brand

What we love even more is when two of collaborations have transcended
. our favorite brands join forces. Celebrating traditional boundaries, fostering
are united by a chosen meta the sensorial connection between skincare : o B

innovative partnerships that
. . . and fragrance, Byredo has partnered with . i
topic that is of interest to our natural beauty pioncer Susanne Kaufmann amplify brand narratives. From
to launch a limited-edition collection of fashion to [echnology food to

readership. It's more than jUSt a B e e entertainment, diverse industries

forest kisses the sky!” the body and fragrance
ofl can be found in the stores of both have embraced this trend to

feature; it's an authentic explo- have embraced this trend (o
ration of the interaction with svaevocon with their audiences. These

SUSANNEKAUFMANN.COM collaborations often go beyond
brands and their prOdU.CtS. mere marketing strategies;
they symbolize a cultural shift
towards co-creation and shared
values.

E
H

and Pasla Scher ortrat 2021,y O

For us, brand collaborations
represent a fusion of creativity

BYREDOX PauL
and commerce. They redefine MODERNE, MUNICH
arketi ies. NS We love smart brand collaborations,
marketing strategies, inspire “paula Scher: Type Is Image” ot Die Neue
innovation, and foster genuine our favorite brands join forces. Celebrating  Sammlung~The Design Museum in Germany
connections between brands the sensorial connection between skincare  presents a retrospective of Paula Scher's
N . and fragrance, Byredo has partnered with  influential graphic design career. Celebrated
and consumers. By incorporating natural beauty pioneer Susanne Kaufmann  for innovative typography, the exhibition
, 5 i to launch a limited-edition collection of showcases her work from early commis.
new perspectives and input products. Withthe conceptof "wherehe  sions such as The Public Theater dentiy o
through co-creation, sharing forest kisses the sky” the body and fragrance  thought-provoking independent projects.
spaces for collaborations, and oil can be found in the stores of both A standout feature is Scher's creation of
o g Byredo and Susanne Kaufmann. a Porsche painted with one of her maps
recognizing the human aspect exclusively for this exhibit. The immersive
of collaboration, these parner- BYREDO.COM showcase, accompanied by a distinctive
A y SUSANNEKAUFMANN.COM poster book, pays tribute to Scher's creative
ships become even more evolution and her enduring impact on the
dynamic, culturally significant, design world, making t & must-vist for

design enthusi d art aficionados alike.

and interesting to us as a
cultural phenomenon.

PINAKOTHEK-DER-MODERNE.DE
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JOT YOUR IDEAS,
IGNITE PASSION

Unlocking creativity often starts
with the simple act of jotting
down ideas. It’s a powerful yet
unassuming practice that can

transform the way we think "
and create. This process isn't s o puaner o comnthe | s
just about generating brilliant anoges f et conc pamnr

witha fllyfledged notcbook.
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DIGITAL PRESENECE

NEWSLETTER

Our newsletter, carefully curated
by the A Passion Thing editorial
team, extends the magazine’s
ethos of storytelling and inspi-
ration directly into our readers’
inboxes. Delivered regularly to

a growing and highly engaged
subscriber base, it offers fresh
perspectives, behind-the-scenes
insights, and curated recom-
mendations that resonate with
our community. The newsletter
provides meaningful opportu-
nities for brand partnerships — o
from bespoke features to tailored
placements — ensuring authen-
tic and lasting connections with
our audience.

SOCIAL MEDIA

Across Instagram and other
platforms, A Passion Thing
has cultivated a vibrant and |
authentic social presence. With AT s 8 HORTNG @
a dedicated and engaged fol-
lowing, our channels reflect the
same passion-driven storytelling
found in print — brought to life
through visuals, interviews, and
features that spark conversation
and connection. This strong en-
gagement makes our platforms
an inspiring space for creative
partnerships and impactful
campaigns.
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Example Newsletter Collaboration:
VILLA ALMA



CREATIVE
COLLABORATIONS

At A Passion Thing, we create
tailor-made collaborations that
allow brands to share their story
through our distinct editorial voice.
Each partnership is crafted to reflect
authenticity and passion, resulting
in meaningful connections with our
audience. Our approach covers all
media from print, digital, audio and
video to bring a brand's message to
life in an engaging and lasting way.

If you want us work out a bespoke solution for your brand
please get in touch via MAGAZINE@APASSIONTHING.COM
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